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EVOLUTION OF PLACE
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GENERATIONS
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Source: U.S. Census Bureau, 2013 American Community Survey 1-year estimates

Millennials

1981–1997

Age 18–34

74.8 Million

Boomers

1946–1963

Age 51–69

75.4 Million

Gen X

1965–1980

Age 35–50

55 Million

Silent Generation

1928–1945

Age 70–87

29 Million
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CONSUMERS WANT WALKABLE AND MIXED-USE 
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CONSUMERS WANT WALKABLE AND MIXED-USE 
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…AND THEY’RE WILLING TO PAY FOR IT TOO

~20-30%
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APPEAL ACROSS DEMOGRAPHICS
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Condo Owners
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Age Distribution of Condo Owners Compared to All 
Homeowners, Metro Washington

Under 25 Age 25-34 Age 35-54 Age 55-74 Age 75+

Source: U.S. Census Bureau Public Use Microdata 2012-2013



ULI BREAKFAST PANEL   |   DECEMBER 9, 2015

RETAIL SUCCESS CLOSELY LINKED TO PLACE
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• Target stores in Columbia Heights and Mosaic District have sales far

exceeding the chain’s average

• Some mixed-use town centers have demonstrated 30-40% premium

in sales compared to similar stores in the metro area

Source: RCA Trends Alert: Walking to Higher Value; April 2015
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BEYOND THE BUZZWORDS
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1. MILLENNIALS
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• 66% renters and 32% live in Multifamily – in DC region, 52% live in multifamily

• 32% of U.S. homebuyers last year

• 43% shop online and purchase with their smart phone

• Optimistic Urbanists: 60% surveyed in DC expect to remain inside Beltway for 3 years

Source: U.S. Census Bureau; National Association of Realtors
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2. BOOMERS

• 9% of those who might move would consider renting

• Occupy 32 million SFD homes and control 2/3 of all home equity
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Source: RCLCO Consumer Research

57%

8%

26%

74%

35%

Housing Intentions for Households 55-74, with Incomes $50,000+
United States, April 2012

Currently Owners, Not Likely to Move

Currently Renters, Renters

Currently Owners, Who Might Move in the
Coming Year

Owners Who Might Consider Renting

Owners Likely to Remain Owners

N=1,135
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3. (THE OFTEN FORGOTTEN) GEN X
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• 35% rent

• 35% one- and two-person households

• 16% of high income multifamily market in DC ($100k+)
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4. WALKABILITY
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• 2/3 of responses said 

walkability was their 

neighborhood’s best attribute 

in ULI Millennial survey, and 

#2 consideration for their next 

neighborhood

• 11.6% of total space in 

WalkUPs; 50% of new 

development since 2009
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5. PLACEMAKING
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Source: Project for Public Spaces
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6. AUTHENTICITY
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• Complexity?

• Unique?
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7. CAR FREE/CAR LIGHT
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• 38% of DC residents have non-car commute; 14% in MSA; only 5% in 

U.S.

• Estimated ratio of 71 members to each car among all car-share 

operators in U.S.

Source: Streetsblog USA; May 28, 2014Source: Greater Washington; September 12, 2014
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8. OMNICHANNEL
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Source: multichannelthinking.com; Multifamily Executive

• Moving from transactions to relationships

• Consumer engagement (seen in housing too – your first interaction 

with property is probably online)

• 69% of renters found their apartment online
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About RCLCO
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KEY FACTS ABOUT RCLCO

• RCLCO provides real estate economics, strategic planning,

management consulting, and implementation services to 

real estate investors, developers, financial institutions, public 

agencies, and anchor institutions
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Offices

• Washington, D.C.

• Los Angeles, CA

• Austin, TX

• Orlando, FL

Expertise

• Urban Real Estate

• Community & Resort Advisory

• Strategic Planning & Litigation Support Services

• Public Strategies

• Institutional Advisory Services
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